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CATALOGS THROUGH THE YEARS
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WHY ARE CATALOGS MAKING A COMEBACK?
CHANGLES IN DIGITAL MARKETING

digital overload

2 emoltional connection
3 omnichannel integralion

personalization

5 enhanced visual & creative
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ENHANCEMENTS IN VISUAL &
CREATIVE CONTENT
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20 BENEFITS OF CATALOG MARKETING
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THE FUTURE OF CATALOGS
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tell your brand slory
add contenl: magalog

combine catalogs with email strateqy
hedonic & experiential vs. ulilitarian

test different formals & promolions

synch online and calalog dalabases
limit frequency
add white space

maintain descriptions & text
measure & track results
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